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Your GBA Communications Team

Eric Armour
San Souci / 

Copperhead

Marc Cooper
West Carling

John Carson
Wah Wah

Taysee

Jamie 

Drayton
Manitou

Rolfe Jones
Cognashene

Doug Whitton
McGregor Bay

Liz Phillips
Bay of Islands
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2018 Communications Report

1. GBA Update: News

2. New Communication Templates

3. eUpdate: Distribution offer to Associations

4. Website and Facebook traffic update 

5. Association Website Template

Maintaining and enhancing the professional reputation of GBA
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GBA Update: News

• New Printer/Paper:

• Warren’s Waterless is our new printing partner

• Printing process is totally chlorine free; eliminates the use 

of fresh water & greatly reduces use of harmful chemicals

• Uses low-impact Bullfrog Power

• Superior 100% pure recycled paper 

• Better reproduction values - sharper images and graphics

• Happy readers – happy advertisers!!

• Saves us $$$

• Incoming editorial team:

• Rolfe Jones (Editor) & Liz Phillips (Deputy Editor)

Big thank you to outgoing Editor John Carson on a job very well done!
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New Communication Templates
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New Communication Templates

Building on our new website, we have updated our communications templates:
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New Communication Templates

Building on our new website, we have updated our communications templates:

Improving the way we communicate with our members and our Presidents

https://agency59.createsend.com/templates/design/preview/af32b7dd8644defc
https://agency59.createsend.com/templates/design/preview/7fc896180b8f6e39
https://georgianbayassociation.cmail20.com/t/ViewEmail/i/049577FFFCDC8ECA2540EF23F30FEDED
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eUpdate: Distribution offer to Associations

We have 1,641 active subscribers to eUPDATE

• 597 are from 4 associations:

• Cognashene

• Manitou

• West Carling

• Wah Wah Taysee

• Easy to set up, CASL Compliant, and keeps your 

members up-to-date:

• Only 24 unsubscribes - very few from our Association 

Distribution lists

April 2018 through March 2019

• Open rates range between 61% and 75%; 

• Clickthrough rates are between 40% and 50%

Contact Marc Cooper and sign your Association up today!

https://georgianbayassociation.cmail20.com/t/ViewEmail/i/049577FFFCDC8ECA2540EF23F30FEDED
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Update on GBA Website and Facebook traffic

Website Traffic: April 2018 though March 2019

• 48,000 users – average time on site over one minute

• Traffic spikes with eUPDATES and Social Posts

• Most Popular content - RATTLER LESSON – originally 

posted to our website May 2010, promoted on Facebook in 

August 2018 (over 39,000 views)

• Most Popular regular content: Water Levels, Boating 

Safety & Emergencies, digital editions of UPDATE

• Our advertisers banners average 3,500 impressions per 

month and 25 clicks 0.71% CTR

Website traffic has increased this year by almost 2.5X

http://georgianbay.ca/rattler-lesson/
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Update on GBA Website and Facebook traffic

Facebook:

• We have 1,312 followers and 1,197 page likes

• Average Post reach: 1,355

• Average Engagement:

• Photos - 216 Clicks

• Photos - 46 Reactions, Comments & Shares

• Links - 27 Clicks 

• Links - 5 Reactions, Comments & Shares

30% increase in followers, steady increase in engagement by providing shareable photo content
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Association Website Template

Current or planned sites:

• Bay of Islands

• Northern Georgian Bay

• West Carling

• Sans Souci & Copperhead

• Woods Bay (TBD)

• Wah Wah Taysee (TBD)

All of the news and information you would 

expect plus:

• Complete online membership management 

including PayPal integration

• Lost and Found and Classifieds 

• Advertising banners or Sponsorship Ads

Sans Souci & Copperhead
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Association Website Template

Administrative 

Dashboard:

• At a glance paid and 

unpaid members by 

type

• Customizable reports 

for on screen or 

exporting to excel
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Association Website Template

Member Profile View:

Admin snapshot of all membership details 

including:

• Co-owners

• Associate members

• Property information, including multiple 

properties

• And Payment Status’

• Ability to edit or request additional 

information
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Association Website Template

Searchable Online Membership 

Directory:

• Full details for each member, at 

home and the cottage, including 

Lat and Lng, Fire Pump and AED 

indicator

• Map view with positionable icons 

and pop-up contact info



13

Association Website Template

To learn more – contact Marc – 416-484-4861

Printable Phone Directory:


